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Introduction  
The Australian Multiple Birth Association (AMBA) is a not-for-profit 
organisation comprising of multiple birth families to provide support, resources 
and education to multiple birth families. 
 
Australia’s first club of ‘mothers of twins’ originated in Newcastle, New South 
Wales in 1969.  AMBA was subsequently formed in 1974 and is the national 
co-ordinating body of multiple birth associations all over Australia.   AMBA is 
active in increasing awareness of the special needs of multiple birth families, 
improving the resources available to them and production and distribution of 
literature pertaining to multiple issues. 
 
AMBA have now grown to a membership of over 5,000 families Australia wide 
ranging from expectant parent to parents of and adult twins and medical 
professionals.  Primarily our member base has children pre-school age and 
under, however the school age and over statistics are growing due to the 
Associations’ and clubs’ recognition that challenges of parenthood do not end 
when children go to school, in some respects they are only just beginning! 
 
We do not receive government funding and as such the organisation operates 
on membership fees which we keep to a minimum to make our membership 
accessible to everyone. .  With no paid staff, AMBA’s board and clubs are 
managed and operated by Parents of multiples from all walks of life and 
experience. 
 
Our advertising is well priced and has a concentrated audience designed to 
provide value for money for our advertisers who in turn by marketing their 
product to our very niche market, are helping fund programs and activities that 
benefit those who need it most. 
 
We also have sponsorship packages available which include discounted 
advertising but also premium website banner advertising not available to 
regular advertisers, and opportunities to brand AMBA activities with your 
company name and logo. For more information on sponsorship, please 
contact our Director of Sponsorship and Business Development: 
sponsorship@amba.org.au 
 
Please do not hesitate to contact me should you have any questions 
regarding our advertising or marketing and public relations with AMBA. 
 
Regards 
 

��������������������������������� ���
 

Melissa Klemke 
Director – Marketing and Public Relations 
Australian Multiple Birth Association Inc. 
marketing@amba.org.au 
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1 The AMBA Advertising Channels 

1.1 AMBA Website  
 
www.amba.org.au is the public web site for the 
organisation. It contains information about the 
organisation designed to be of interest to the public and is soon to be the 
main portal to access information for AMBA Clubs and its members. 
 

1.2 AMBA Community Forum    
www.amba.org.au/forum 
The AMBA Community Forum and was 
established in July 2005 due to popular demand as an online community of 
parents and multiples to support, offer advice and develop networks of 
individuals who may otherwise find themselves worried, stressed, isolated and 
scared of what multiple parenting entails. 
 
Ideally suited to online businesses of any size.  Advertisement can be clicked 
upon by forum user to direct them to your site. 
 

1.3 AMBA Magazine 
The AMBA Magazine is our guaranteed 
member contact with glossy professional 
finish.  Copies available and distributed free 
to all AMBA Members.  Distributed twice a 
year with circulation of approximately 5,000, the magazine is an informative, 
valued and well rounded communication to our members.   Many researchers, 
clinics and schools also find value in subscribing to keep up to date with latest 
in what is happening in the world of multiples. 
 

1.4 Australian HOM Connection 
Australian HOM Connection  is a quarterly 
magazine in newsletter format produced by AMBA 
specifically for families with triplets, quads or more. 
It contains a wealth of information relevant to HOMs as well as articles written 
by HOM families on a wide range of topics to suit families with multiples of all 
ages. 
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1.5 Bundles for Multiples 
Bundles for Multiples was introduced at a very limited 
basis last year with huge success.  The premise behind 
Bundles is to allow businesses and services to market 
directly to the expectant and newborn market through 
brochures and samples which are distributed to every 
joining member of the association.  Sponsorship of the 
high quality bag is also available all at very reasonable 
prices.  Bags are distributed in June each year, with 
booking deadlines, samples/flyers and payments due on 
or before 31st May each year. 
 
1800 bags are prepared, and costs collected through this scheme go directly 
towards the production of the bags and the freight to all clubs Australia-wide. 
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2 Benefits of Advertising and Marketing with AMBA 
 
Many AMBA families find that they do the majority of their shopping online or 
via recommendation as you can imagine shopping with twins or more – 
especially newborns to school age is a logistical nightmare.  AMBA families 
look for convenience and time-efficient ways to carry out their day-to-day 
activities and online shopping/research is a dominant and most common way 
to do these activities. 
 
AMBA Members generally as a rule have two or more children.  This means 
not only are there quantity of members, but quantities of goods required.   
 
AMBA is a not-for-profit organisation made up of volunteers and parents of 
multiples who dedicate their time on top of their already hectic schedule to 
assist and support each other in their local communities and further a field.  
The profit made from the advertising fees is used for community and national 
projects to better help our multiple family members. 
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3 Types of Advertising 

3.1 AMBA Website  
 
www.amba.org.au 
 
Advertising consists of a 
single image block on each 
page of the website. This block is located on the right hand side towards the 
top. 
 
Advertising is packaged in blocks of 5% of page impressions per month. For 
example, if you purchase one advertising block and the site provides 3000 
page impressions, 150 of these pages will include your advertisement. 
 
We find this is the ‘first port of call’ and recent statistics reveals hit rates of 
over 2 million hits per month: 
      
2006       2007  
October 2006                                                   
Total Hits 1,1273,394 Avg  Max 

 Hits per Hour 1468 11267 
Hits per Day 35254 124428 
Files per Day 14124 41350 
Pages per Day 9180 29262 
Visits per Day 387 672 
In the past 12 months we have increased: 
Average hits by 208% 
Average visits by 203% 
 

3.2 AMBA Community Forum 
www.amba.org.au/forum 
The AMBA Community 
Forum continues to go from 
strength to strength, having doubled it’s members since the same time last 
year and still soaring at 2,000+ members! 
 
 
Premium Featured:   1 advertiser per month – maximum of 2 months 
advertising in any year.  This banner appears at the top of the index pages.  
These are accessed first and for the longest time a user is on the forum.    
Value Banner:  10 advertisers per month – no restriction of timeframe. 
This banner appears at the Bottom sections of the individual Post pages and 
users access this whilst composing/reading posts. 
 

October 2007                                                  
Total Hits 2, 273,202 

Avg  Max 

 Hits per Hour 3055 9963 
Hits per Day 73329 98157 
Files per Day 25744 34929 
Pages per Day 11415 15285 
Visits per Day 786 1005 
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3.3 AMBA Magazine   
Filling a previously untapped market here in  
Australia, the AMBA Magazine is a formidable mix 
of interviews, reviews, experts, advice and a little 
 fun mixed in as a resource to our member families 
 and their clubs. 
 
The Magazine is the guaranteed ‘hit’ to get to the  
Multiples Market with guaranteed delivery to at  
least 90% of the Membership. 
 
Magazine advertising is available in both in limited  
colour and unlimited monochrome.  The AMBA  
Magazine also offers an insert service. 
 
Discounts available to advertisers who book and pay for more than one issue 
in advance. 
 

3.4 Australian HOM Connection 
 
  
Best for those on a tight advertising budget and 
those specifically targeting quantity – this 
publication has it all.  Subscribers are 
predominantly parents of triplets, quadruplets 
and quints.  Circulation is around 100 and 
growing every issue.   
 
Advertising is available in quarter page blocks 
up to one page with no bleeds in Monochrome 
format.
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4 Schedule of Advertising Fees 

4.1 AMBA Website  
 
Blocks  Price per month 
1 (5%) 20.00 
2 (10%) 35.00 
3 (15%) 45.00 
4 (20%) 50.00 
> 20% Price on Application – requires 

approval by AMBA Board. 
 

4.2 AMBA Community Forum 
 

Type Price per month 
Premium Featured Product to value of $50 RRP 
Value Banner 15.00 

 

4.3 AMBA Magazine 

4.3.1 Cover Section – Full Colour 
Type Casual or per Issue 

Price 
2 issues 1 

Back Cover  1,000 1,850 
Inside Front  950 1,750 

Inside Back Cover 875 1,620 
 

4.3.2 Text Pages – Colour 
Type Casual or per Issue 

Price 
2 issues 2 

Full Page 895 1,650 
Half Page  725 1,330 
 
 
 
 
 
 
 

                                            
1 Based on Booking and Payment in Advance 
 
2Based on Booking and Payment in Advance 
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4.3.3 Text Pages – Monochrome 
 

Type Casual or per Issue 
Price 

2 issues 3 

Full Page 825 1,520 
Half Page  650 1,195 
Quarter Page 375 695 

Eighth Page 240 440 
Third Page 490 890 

Sixth Page 300 545 

 

4.3.4 Inserts 
 

Type Casual or per Issue 
Price 

2 issues 4 

1 x A4 insert up to 
100gsm* 

600 1100 

*Larger inserts and samples POA 

4.4 Australian HOM Connection 
Type Casual or per Issue 

Price 
4 issues 5 

Full Page 75 275 
Half Page  40 150 
Quarter Page 25 90 
 
 

4.5 Bundles for Multiples 
Type Inclusion Rate 

1 x max A4 leaflet 100gsm* 175 
1 x flat packed sample + 1 x max A4 leaflet 100gsm * 300 

Bag Sponsorship (3 avail only) 
Includes 5 x A4 leaflet 100gsm or  2 flat packed 
samples + 2 flyers and inclusion of your company 
logo on outer of the bag 

600 

*Larger samples and bulk quantities are priced on application. 
 

                                            
3Based on Booking and Payment in Advance 
  
4Based on Booking and Payment in Advance 
  
5 Based on Booking and Payment in Advance 
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4.6 Bulk Advertising 6 

4.6.1 ‘TerrificTwin Web Deal’  
Type Quantity/Timeframe Retail Price 

5% AMBA Website  12 months 240 
Value Forum Banner 12 months 180 

Total Retail Price 420 

Bulk advertising deal - $390 
 

4.6.2 ‘Thrilling Threesome Web/Print Combo’  
Type Quantity/Timeframe Retail Price 

10% AMBA Website  12 months 420 
Value Forum Banner  12 months 180 

Half Page Monochrome 
Advertisement AMBA 
Magazine – 2 issues 

2 issues (1 year) 1,200 

Total Retail Price 1,860 

Bulk advertising deal - $1,650 
 

4.6.3 ‘Fabulous Foursome’ Combination Deal  
Type Quantity/Timeframe Retail Price 

15% AMBA Website  12 months 540 
Community Forum 
Value Bottom Banner  

 
12 months 

 
180 

Full Page Inside Cover 
Advertisement AMBA 
Magazine – 2 issues or 
equivalent7 

2 issues (1 year) 1,750 

¼ Page Ad HOM 
Connection 

4 issues 90 

Total Retail Price 2,560 

Bulk advertising deal - $2,300 
 
 
 
 
 
 
 
 
 
 

                                            
6 Based on Booking and Payment in Advance 
7 If Inside front cover not available, advertising across all channels to the same value of 
advertisers choice. 
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4.6.4 ‘Quintessential Quality’ Combination Deal  
Type Quantity/Timeframe Retail Price 

10% AMBA Website  12 months 540 
Community Forum 
Value Bottom Banner  

 
12 months 

 
180 

AMBA Magazine ½ 
page Monochrome 
Advertisement 

2 issues (1 year) 1,200 

¼ Page Ad HOM 
Connection 

4 issues 90 

Gold Sponsor Bundles 
2008/09 

2 flat samples/2 flyers 
and logo on bag 

600 

Total Retail Price 2,610 

Bulk advertising deal - $2,390 

5 Terms and Conditions of Advertising: 
·  All advertisements must be approved by the AMBA board and 

submitted for approval 2 weeks prior to scheduled advertisement 
features. 

·  All advertisements must be paid for in advance of advertisement 
deadline or 14 days after invoice, whichever occurs first. 

·  Advertising forums or websites, publications or services that would be 
deemed competition to the forum are prohibited 

·  AMBA reserves the right to discontinue the advertisement should it 
change without approval. 

·  Inserts are to be supplied by advertiser to nominated mail house.  All 
other inserts priced according to weight and size 

·  Cancellation by an advertiser or agency of any portion of a contract 
nullifies all rates and/or position protection for the balance of the 
contract. 

·  Advertising is subject to a one month’s notice of cancellation 
·  Acceptance of Advertising does not necessarily include endorsements 

of advertised products by AMBA 
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6  Specifications for Advertisements 
 

6.1 AMBA Website and AMBA Community Forum 

6.1.1 Acceptable Format 
Website Image Format 

AMBA Website 
www.amba.org.au 

JPEG 
GIF 
PNG 

 
The AMBA Community Forum 

www.amba.org.au/forum 
JPEG 
GIF 

 
 
Advertiser must design, produce and host own advertisement image and 
provide the URL a minimum 72 hours prior to commencement of 
advertisement. 
 
AMBA has a graphic designer who offers reduced rates for design and 
production of images for our publications.  Please feel free to ask for a referral. 
 
AMBA may, at its discretion host, the advertiser’s image for the duration of the 
advertising. Additional fees may be charged for this service. 

6.1.2 Size of Advertisements:  
Website Pixels 

The AMBA Website 160 wide by 180 high 
The AMBA Community Forum   65 pixels high by 650 pixels wide 
 

6.2 AMBA Magazine and Australian HOM Connection 

6.2.1 Acceptable Media 
Publication Media 

AMBA Magazine Illustrator EPS with all fonts outlined 
Photoshop .tif or jpg 
Adobe Acrobat .pdf 

Australian HOM Connection Photoshop .tif or jpg 
Adobe Acrobat .pdf 

·  All advertisements must have a screen resolution of 400dpi 
·  Colour options are CMYK or black 
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6.2.2 Size of Advertisements 
 

Type Height by Width 
Horizontal Layout 

(mm) 

Height by Width 
Vertical Layout 

(mm) 
Full Page with bleed8 297 x 210  

(5mm bleed at edges) 
n/a 

Full Page no bleed 250 x 175 n/a 

Half Page 124 x 175 250 x 84 
Quarter Page 124 x 84 62 x 175 

Eighth Page9 60 x 84 n/a 

Third Page10 250 x 72 n/a 
Sixth Page11 124 x 72 n/a 

 
 

7 Payment and GST 
·  All prices are GST Inclusive.  Therefore the prices quoted are the total 

amount you will be invoiced. 
·  Feel free to enquire at advertising@amba.org.au to see if the 

month/issue/size you wish to advertise is available. 
·  Invoices and methods of payment will be generated on receipt of 

booking.  Please direct your enquiries and bookings to 
advertising@amba.org.au 

 
 
 
 

 

                                            
8 Not applicable to Australian HOM Connection 
9 Not applicable to Australian HOM Connection 
10 Not applicable to Australian HOM Connection 
11 Not applicable to Australian HOM Connection 


